PRESS RELEASE

COLLOQUIUM 

Commerce Design Brussels

Shop design, distribution and visual merchandising 

Flagey, Brussels, Studio 1, Tuesday 23 September 2008

From 9h to 19h, followed by a conference at 20h with Patrick Jouin

In the context of Design September

Organisation: Pro Materia & Design September

With the support of: Brussels Capital Region, City of Montreal, AGC Flat Glass Europe, Boss Paints, Wilhelm & Co

Partners: AINB, Atrium, Beci, Brussels Exclusive Labels, BVA, Brussels Louise, Casalis, Fedis, Fedustria, Flagey, Investeo, Kreon, MatériO, NAV, Popai Benelux, See & Touch, UDB, World Architects

Media: Negocio, Textile Magazine, WebDeco.be

In collaboration with the launch of the Competition for the Brussels Commerce Design Award, developed from an original concept of the City of Montreal, Pro Materia and Design September invite you to attend an international colloquium on this theme, organised for Tuesday 23 September 2008 at Flagey (Studio 1), in the locales of Design September. This day dedicated to news and exchange is open to professionals (those responsible for retail spaces, brands and distributors in design and architecture, architects, interior designers, designers, entrepreneurs, property promoters, communication and advertising agencies, government bodies…) and envisages a better economic and commercial development for Brussels by putting the accent on creativity and innovation in the design of points of sale and their impact on the quality and the improvement of urban life, the places and the attitudes of consumption and the capital’s image in Belgium and abroad. Key to success for the commercial activities and perceptions of a city, this colloquium proposes through the expertise and talent of professionals and companies active in the development of commercial spaces, adequate tools and lasting solutions for the promotion and distinctive distribution of products and services. It will allow, moreover, connecting the added value of the sales and well-being areas (shops and boutiques in all sectors, restaurants, bars, cafés, service oriented shops and shopping centres…) to the transformation of local urban spaces. 

At the Commerce Design Brussels, shop design, distribution and visual merchandising colloquium at Flagey the 23 September 2008, the Commerce Design Brussels competition –Brussels Commerce Design Award– will be officially launched for the Brussels Region. Developed from an original concept by the City of Montreal, Pro Materia and Design September have organised this free competition with the support of the Brussels Region and of Design September, with the aim of awarding prizes to the best commercial redevelopments, in all business categories.

The call for candidates is made via a registration form which will be distributed at the time of the colloquium and to which must be attached specific documents such as images on a CD, project plans, descriptive texts… They will be distributed within a large network of professional partners, of press relations and on the internet site. Following the reception of the candidates dossiers, a jury composed of professionals from different disciplines (architecture, interior design, design, graphics, urban design …) will meet to select 20 businesses who will be nominated for the Grand Prix of the Jury and of which 1 will be chosen by a public vote at the end of a large promotional campaign. These 20 prize winners will then be ambassadors of quality in design and will be a source of inspiration for the shopkeepers who would like to call upon the services of an interior designer or of a creative for the design of their shop. The adopted criteria to evaluate the projects are as much the quality of design (aesthetics, creativity, coherence interior/façade/graphics, functionality, security, ease of upkeep, durability…), as the context and impact on the city and its tourists or inhabitants. The jury will select, where possible, projects which reflect the budgets, the commercial vocations, the identities and the cultures of the areas and their various styles.

The promotional campaign which will accompany this Commerce Design Brussels competition –Brussels Commerce Design Award– will allow the awarded businesses an increase in notoriety and commercial appeal. During the gala evening which will take place before summer, a trophy created by a Belgian designer, will be presented to the 20 winners of 2008/09, as well as labels to put in the window as a symbol of quality and of recognition. As for the public’s prize it will be proclaimed during an event organised for the press in the locales of Design September in 2009. The Internet site as well as the annual publications will also be permanent showcases for all the awarded businesses and for the dynamic retail market

in Brussels.

Timing Brussels Commerce Design Award

September 2008: call to candidates (official launch 23.9.2008)

January 2009: jury selection

April 2009: gala and announcement of the 20 Grand Prix winners with the launch of the public’s prize

May-August 2009: public’s vote (Internet site, on-line)

September 2009: announcement of the public’s choice, promotional press campaign and launch of call to candidates 2009/10 in the locales of Design September.

Info: Pro Materia, Lise Coirier & Klara Vanderhenst

tél. +32(0)2 7682510 – info@promateria.be, info@commercedesignbrussels.be 

PROGRAMME   
Commerce Design Brussels

Shop design, distribution and visual merchandising 

Flagey, Brussels, Studio 1, Tuesday 23 September 2008

From 9h to 19h, followed by a conference at 20h with Patrick Jouin

Organisation by Pro Materia and Design September

The colloquium will be held in French and/or Dutch

8h30-9h15

Welcome

9h15-9h30

Introduction from Benoît Cerexhe, minister of the Economy for the Region of Brussels

9h30-10h15

The Commerce Design competition, more than ten years of creative experience in Montreal, UNESCO City of Design making the most out  of a network of cities, which includes Brussels

Marie-Josée Lacroix, design commissioner, Design Director for Montreal, city of Montreal, Quebec

10h15-10h45

Programme of actions for the commercial revitalisation of uptown Brussels

and its impact on designs for shops and the urban environment

François Schwennicke, president, asbl “Brussels Louise” and BEL (Brussels Exclusive Labels), Brussels, B

10h45-11h20

Coffee break

Trends in terms of architecture and concept shops

11h20-11h40

“Invisible Design”: Innovation in the product presentation systems

Daniel Van den Brande, Country Manager BeLux, Vísplay, c/o Vitra, Diegem, B

11h40-12h00

Architectural lighting, innovative and high-performance systems for commercial spaces

Paul Vermeer, Head lighting Consultancy, Kreon, Opglabeek, B

12h-12h20

Capture the light – Innovative materials in commercial spaces

Valérie Barlet, Project Manager- Innovation & Market Development, AGC Flat Glass Europe, Brussels, B

12h20-12h40

interior design showcase (Diptyque, Pierre Hermé, Pierre Marcolini)

Olivier Lempereur, Paris-Brussels

12h40-13h00

Virtual imagery in 3D real space

Michel Penneman, Détrois, Brussels, B

13h00-13h15

Panel of invited guests: debate

13h15-14h15

Lunch

14h15-14h45

Design for culinary excellence and hotel environments

A journey in tandem with the french chef Alain Ducasse from Paris to Tokyo passing through New York

Patrick Jouin, designer, Paris

14h45-15h05

Interior design showcase

Anne Derasse, Brussels, B

15h05-15h25

Materials as the motor of innovation in commercial spaces in collaboration with materiO, Paris-Antwerp, F-B

Suzanna Campogrande, architect-designer, expert in materials for design and living spaces, Brussels, B

15h25-16h00

A passion for the city, the innovative dimension of urban renovation through multifunctional projects

Peter Wilhelm, Managing director, Wilhelm & Co

16h00-16h30

New trading concepts in the centre and on the outskirts of town

Véronique Pirson, director, Ekoscripto/Negocio, Brussels, B

16h30-16h45

Coffee break

16h45-17h15

Innovation and the perception of colour on points of sale

Fernand Vermeulen, Product manager couleur, Boss Paints, Waregem, B

17h15-17h45

Brussels Airport Showcase:

Commercial space remodeled by design experience, the airside consumer vs the high street consumer

Etienne Defour, Head of Shopping, Brussels Airport, Zaventem, B

17h45-18h15

New trends in instore communication and in mono and multibrand environments

Vincent de Coster, Business Development Manager, POPAI (Point-of-Purchase

Advertising International) Benelux, Brussels, B

18h15-18h45

The identity of the main commercial roads. From the positioning to the redevelopment

of Brussels roads. The prospective diagrams of the area, a city marketing tool

Pierre-Yves Bolus, executive director, Atrium and Gwenaël Hanquet, Managing partner,

Minale Design Strategy, Brussels, B

18.45u – 20u

Reception with announcement of the call for candidates Commerce Design Brussels 2008-09, with the support of the Brussels-capital Region, in the presence of the minister of Economy, Benoît Cerexhe.

20h00

Conference by Patrick Jouin, designer, Paris, FR
